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REVISIT AND RESPOND

zz Which of Dustin’s recommendations seem to focus on permissions and which on 
approaches to potential participants? Of Dustin’s recommendations, list the five 
you think are most important and justify your choices. Add a recommendation you 
think he overlooked.

OTHER SOURCES OF PARTICIPANTS:  
THE ONLINE APPROACH
Given the limitations of subject pools and the difficulties associated with recruiting in 
the community, researchers increasingly seek other sources of participants. These sources 
include social media, online crowdsourcing platforms like Amazon Mechanical Turk, 
and paid panels (although such panels are somewhat expensive). An online crowdsourc-
ing platform provides a way to obtain feedback from people (paid or unpaid) about an 
idea or topic. A paid panel is a group of individuals with particular characteristics who are 
paid to provide feedback about a product or topic.

Use of Social Media for Recruiting

Social media provide not only the opportunity for investigating their contents (i.e., study-
ing behavior online) but also tools for recruiting. Among outlets, Facebook has received 
the most attention as a recruiting tool. In their recent paper, Michal Kosinski, Sandra 
Matz, Samuel Gosling, Vesselin Popov, and David Stillwell (2015) outlined the strengths 
of the tool as well as some of the drawbacks to consider.

Among the problems they cited are the tendency for participants to rush through the 
survey, the lack of control over the circumstances in which participants complete the sur-
vey, the psychological distance between the researcher and the participant because they are 
not face to face, and the potential difficulties with communication if there are cultural or 
linguistic differences. Despite these difficulties, Kosinski et al. (2015) presented evidence 
of the high quality of data obtained using Facebook.

In using Facebook, Kosinski et al. (2015) discussed the merit of different kinds of 
incentives and discouraged the use of financial incentives. Instead, they said that provid-
ing feedback about performance or scores would encourage greater attention to the task 
and more honest responding in the case of self-report measures. This idea seems especially 
well suited for the kinds of research on personality they study (e.g., providing feedback 
about how participants’ personality profiles compare with averages). It is unclear how 
easy it would be to adapt this recommendation for all kinds of studies, but it is worth 
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